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ABOUT KEYSTONE WOOD PRODUCTS ASSOCIATION (KWPA)
Keystone Wood Products Association (KWPA) is one of the state’s three Hardwood Utilization Groups (HUGs). Serving 11 Central
Pennsylvania counties, (Centre, Clinton, Columbia, Juniata, Lycoming, Mifflin, Montour, Northumberland, Perry, Snyder, and Union),
KWPA impacts the region and beyond through education, workforce development and promotion efforts. As a nonprofit
organization that is primarily funded via the Hardwoods Development Council (HDC), KWPA seeks to maintain and enhance the
industry’s competitive position in today’s global economy. All KWPA efforts are guided by a dedicated board of industry volunteers
and supported by approximately 45 member companies.

OVERCOMING THE
CHALLENGES OF
COVID-19
In light of the global pandemic,
KWPA adjusted its action plan;
while its mission remained steadfast. With safety a priority, KWPA
continued to serve its members and
the industry. To keep abreast of
the everchanging business climate,
KWPA actively participated in
virtual weekly Forest Product
meetings with representatives from
the HDC, PFPA, HUGS, SFI, Penn
State Extension and DCNR. These
meetings discussed how the
industry could be assisted during a
time of great need. KWPA was able
to provide its members with
valuable information on Covid
mitigation efforts, business
restrictions and financial assistance
provided through initiatives such as
the paycheck protection program.

SCHOOL AND COMMUNITY EDUCATION OUTREACH
Prior to Covid-19, KWPA’s educational efforts, which included
in-person classroom presentations and career fairs, grew
exponentially. In 2019, six news schools enlisted in KWPA’s
efforts, bringing the total to 15 school districts. The growth
can be attributed to engaging presentations offered by Matt
McGovern—KWPA’s Education Specialist. Although in-person
education is at a standstill, KWPA efforts are moving forward.

VIRTUAL EDUCATION—AN OPPORTUNITY
KWPA is shifting its focus from in-person education to virtual
presentations. During the latest virtual event—the Central PA Career
Fair—Mr. McGovern reached three school districts live. The recorded
session reached two additional districts. In total, the fair impacted
over 1000 students. To assist with industry cyber learning, KWPA—
with support from the HDC—developed a new short video entitled
“Working Forests Work,” which has been well received by students.

PUBLIC EDUCATION CONTINUES
Although most of KWPA’s special events were cancelled to
stop the spread of Covid, KWPA recently participated in Camp
Susque’s Fall Festival. Over 250 people socially distanced
throughout the day and vendors wore masks. Although that
number is a far cry from the 20,000 people KWPA collectively
reaches on an annual basis, during the event, KWPA promoted
a new product—a wooden bike— from its friends at Gilson
Ski and Snow. Another form of public education can be
found via KWPA’s educational displays. KWPA’s message
reaches those who fly in and out of the Williamsport Regional
Airport, or those who visit the Lewisburg Children’s Museum,
the Taber Museum, and the Lycoming County Visitors Center.
Traditionally, KWPA’s displays reach 100,000 people annually.

INDUSTRY GRANTS
To support the industry, KWPA has
applied for and received several grants
totaling over $55,000. Either working
independently or with fellow HUGs, the
HDC, Pennsylvania Forest Products
Association (PFPA) and/or other
organizations, KWPA has secured the

LEFT: KWPA purchased
a laser engraver for Sun
Area Technical
Institute.
RIGHT: Eileen Lauchle
presenting KWPA’s
Lauchle Scholarship.

Farm Show Grant

LAUCHLE SCHOLARSHIP AND SCHOOL EQUIPMENT

Along with collaborative partners—
including the HUGs and HDC, KWPA
assisted with the development of a
display entitled, “Imagine the
Opportunity of a Smaller Carbon
Footprint. This $16,000 matching grant
allowed for the development of stages
that explained the environmental
benefits of using wood products at the
104th Pennsylvania Farm Show.

KWPA provides educational support in many forms—including scholarships and
donations. KWPA has financially supported major equipment purchases at area
institutions. The most recent purchase was for a laser engraver for Sun Area Technical
Institute in New Berlin. Lastly, KWPA annually hosts the Richard Lauchle Scholarship,
which was formed to award $2,500 to a deserving student within the forest products
field. This year the scholarship was expanded to include students beyond Pennsylvania
College of Technology. The 2020 recipient is Kaden Robinson, a Mont Alto student.

WORKFORCE DEVELOPMENT & COMMUNITY SUPPORT

KWPA financially supports Pennsylvania’s Sustainable Forestry Initiative’s Game of
Logging. In conjunction with NTHA, KWPA organized and paid for first aid training for
Specialty Crop Grants--National
Penn College students as part of their SFI requirement. KWPA also actively attends job
fairs and promotes member job openings.
Consumer Marketing Display
To support the industry, KWPA donates to
Together with the HDC and the state’s
ALIFT, an organization that assists loggers
HUGs, KWPA secured a $20,000 grant to after an injury. KWPA also funds the
develop a national marketing display
HDC’s PA Forest Careers website and
that aligns with the National Hardwood currently serves as a voting member of
the Council. To offer community support,
Coalition Campaign to promote hardKWPA recently donated 15 hardwood
woods.
trees to be planted in the Williamsport’s
Specialty Crop Grant--Forever Forest
Nature Park, a natural playground.
The $12,500 grant is a collaborative
project with the HDC, PFPA, and the
HUGs. This grant allows for sponsorship
of the nationally acclaimed educational
exhibit entitled, Forever Forest. The
exhibit is at the Reading Museum
October 3, 2020-February 7, 2021.
Approximately 3,000 people attended
during the month of October.

PROMOTION—NATIONAL, STATE AND REGIONAL
In light of the global pandemic, KWPA has relied heavily on promoting the industry via
Facebook, Instagram, and Twitter. Sharing the environmental aspects of wood
products, KWPA reaches the public with important industry messages. During Forest
Products Week, KWPA hosted giveaways for sharing the “Working Forests Work” video.
As an early supporter of the National Real American Hardwood Promotion Campaign,
KWPA also offers consistent branding that aligns with national promotional efforts.
KWPA also sits on the promotion task force for this national initiative.

Lumber Heritage Region Mini Grant
KWPA has been awarded a Lumber
Heritage/DCNR mini grant of $6,750.
This grant will provide the opportunity
for KWPA to professionally produce a
video entitled “The Journey of Wood
Products.” Expected completion date is
scheduled for Winter 2020/2021.
https://youtu.be/m4xhL0MEK2Y
FOREVER FOREST EXHIBIT

